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Section 1: Introduction  

 

1.1  About the Food Museum 
 
The Food Museum is the only museum in the UK dedicated to exploring the history of food. 
Our work is guided by a mission to connect people with where their food comes from and 
the impact of our choices: past, present and future.  
 
Our visitor experience is structured around the strapline of ‘Grow, Make and Eat’. It provides 
a structure for the interpretation of 84 acres of land, 17 historic buildings and a collection of 
40,000+ objects. 
 
1.2  The Kitchen Project 
 
The Food Museum was awarded funding from The National Lottery Heritage Fund and Mid 
Suffolk District Council in 2025 to deliver The Kitchen Project. This major 5-year project 
(2025-2030) will support us to reach new audiences and to enhance the visitor experience. 
 
As part of the project we are conserving and transforming three historic buildings at the 
centre of the site – The Barn, The House and The Factory. New permanent interpretation 
within these spaces will support a coherent visitor experience which meets visitor 
expectations of a food museum. It will reflect the concerns, interests and experiences of a 
wide range of people and help us grow our audiences and deliver our mission more 
effectively. 
 
Please see our Vision & Development Plan 2023-2030 for further information 

 

  

https://foodmuseum.org.uk/wp-content/uploads/2023/11/2023-Food-Museum-Vision-digital-version.pdf
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Section 2: Brief 

The museum wishes to commission a UK-based illustrator to develop a series of ‘journey 
diagrams’ for The Factory. 
 
This new permanent exhibition will show how everyday foods are produced, processed and 
distributed.  
 
The exhibition will present the hidden journeys behind the following familiar food items, 
showing audiences the many stages – and people – involved in getting products from source 
to consumer. 
 

Products 

Beer Olive oil 

Cornflakes Pork 

Chocolate Sugar 

Crisps Tea 

Milk Tomato Ketchup 

Mustard Tuna 

 
The exhibition will tell these stories through a mixture of text, images, objects, interactives, 
audiovisual material and food journey diagrams. 

The diagrams will form a key interpretive element within the exhibition and need to 

balance: 

• clarity  
• warmth  
• accessibility  
• visual character  

The intended audience is broad and intergenerational, including families, children and 

adults. 

2.2 Scope of Work 

We anticipate commissioning: 

• 12 illustrated journey diagrams (1 for each product) 
• each containing approximately 8–14 stages/illustrations  

Each diagram will communicate a production or supply-chain journey. 

Some journeys will be relatively simple; others will involve more complex industrial or 

scientific processes. 
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The Food Museum team will provide the agreed content and process stages. The illustrator's 

role is to develop a coherent visual system and illustrations rather than undertake subject 

research. 

We expect the illustrator to work closely with our graphic designer to develop the final 

outputs. This will be an iterative and collaborative process across November 2026-February 

2027 with regular meetings between illustrator and graphic designer. 

Please see appendix A: Sample process flowchart – Milk. 

2.3 What we are looking for: 

We are particularly interested in illustration approaches that: 

• communicate process clearly and sequentially 
• work well alongside interpretive text  
• retain warmth and human character  
• feel suitable for both children and adults  
• can scale across multiple diagrams without becoming visually overwhelming.  

We are interested in styles influenced by, but not limited to: 

• hand-drawn process illustration  
• printmaking  
• woodblock/linocut  
• continuous-line or lightly expressive drawing approaches  
• diagrammatic or infographic systems  

A key consideration is that some diagrams may contain a high number of stages, so the 

illustration system must remain legible and navigable even when handling complex 

processes. 

We anticipate that arrows, pathways, or another form of visual ‘throughline’ will likely be 

important in guiding audiences through each journey. 

See Appendix B: Lightbox Design and Dimensions for more information on size and scale  

 

2.4 Deliverables 

Final artwork will likely include: 

• high-resolution digital artwork,  
• editable/vector formats where appropriate,  
• and assets suitable for exhibition graphics and print production.  
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Further technical specifications will be shared at commissioning stage. 

 

2.5 Fee 

The total fee payable is £7500. This is inclusive of all costs and expenses incurred by the 

illustrator in connection with the project from outset to completion. 

The fee is calculated based on rates recommended by the Artists’ Union England rates of 

pay and is not subject to negotiation. 

This figure is exclusive of VAT. 

 

3. Tender Process 
 
3.1 Submission 
 
For your submission we would like the following: 
 
a. Portfolio / Relevant examples 

Examples of previous work relevant to this brief – no more than three examples. 

These could include: 

• process illustration 
• editorial illustration  
• diagrammatic storytelling 
• exhibition interpretation 
• printmaking-inspired work 
• work aimed at broad/family audiences.  

b. Short written response (max 1 page) 

Please outline: 

• how would you approach this type of commission 
• your experience designing for public/family audiences, or other relevant experience 
• how you typically work collaboratively through feedback and revisions.  

c. Programme and payment 

Please provide: 

https://www.artistsunionengland.org.uk/rates-of-pay/
https://www.artistsunionengland.org.uk/rates-of-pay/
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• any assumptions around rounds of revisions or artwork delivery within the 
parameters set out in the timeline below. 

•  your day rate in the event we wish to expand the scope of the contract. 

d. Availability 

Indicative availability in the last quarter of 2026 and first quarter of 2027. 

 

3.2 Summary timeline 

Action Date 

Issue tender  Wednesday 17 June 2026 

Tender return date  Sunday 5 July 2026 

Appointment Tuesday 28 July 2026 

Agree contracts August 2026 

Project duration November 2026-February 2027 

 

3.3 Selection Criteria 

The Food Museum team will review the tenders based upon the following criteria. Each 
criterion will be marked out of 5. The figure in brackets is the weighting allocated to each 
criterion.  

• Visual approach [5] 
o quality and suitability of proposed visual approach 
o ability to communicate complex information clearly 
o warmth and accessibility of style 
 

• Experience and portfolio [3] 
o experience with interpretive/editorial work 
o portfolio of relevant work 

 

• Delivery and Collaboration [4] 
o Proposed timeline and work plan 
o collaborative approach with clients  
o communication approach 
o feedback and revision process 
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4. General Information 

 

4.1 Project Team 

Your main points of contact will be: 

Gareth Nicholls, Graphic Designer, Studio Graphique 

Nathalie Morris, Head of Interpretation, Collections and Learning, Food Museum 

Phaedra Corrigan, Exhibition Designer 

 

4.2 Rights 

All newly created content including, but not limited to drafts, illustrations, diagrams and 
interactive design and content, and the copyright or similar protection thereof, will be the 
property of the Food Museum, always recognising the creator’s moral rights in such work. 
The Food Museum grants the creator an irrevocable royalty-free licence to use all the above 
for all purposes relating to the project, which shall include the right to grant sub-licences to 
third parties solely for use in relation to the project. 

 

4.3 Eligibility 

This opportunity is open to UK-based illustrators only. 

 

4.5 Deadline 

Tenders must be sent by email by midnight on Sunday 5 July 2026 to 
nathalie@foodmuseum.org.uk 

 

It is up to the tenderer to ensure their submission arrives on time. We regret that tenders 
received late cannot be considered. 

 

 

 

 

 

Appendix A:  Sample milk process stages 

mailto:nathalie@foodmuseum.org.uk
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Appendix B: Lightbox Design and Dimensions 

 

 

 


